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Why Your Content needs to be amazing on Facebook

If you had each and every post from every friend and every page you’ve ever liked since you joined 
Facebook show up, your feed would be flooded - not to mention extremely irrelevant. Facebook 
wants you to stay online, so it works out what you want to see based on what you interact with. 
(Yep, this is the dreaded algorithm!)

What this means and how it works.
If you are interacting on a post by liking and/or commenting, Facebook acknowledges this by 
showing you more of that page, group or person. If you scroll on by... well the same thing - except 
Facebook realises you’re not that into it, so it will show you less of that or not at all.

For this reason, it is crucial to develop engaging content that makes your target audience want to 
comment, like (interact) to ensure they are seeing your posts come up their feed.

To help you with the above, I’ve outlined the following:

1. Golden Rules of Social Media - These are the reasons you’re doing social media at all. If you 
successfully follow these guidelines you will be doing social media better than 76% of other small 
business on Facebook.

2. 6 tips to stand out - Simple things to keep in mind when using Facebook.

3. Growing your likes - A simple activity to help you grow your likes and grow your social media 
following.

At the end of the day, your business and brand is different to another, so you will get an idea pretty 
quickly on what works for you and what doesn’t. What ever is working... keep doing that!
I hope this is useful! If you have any questions, please feel free to reach out.
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Connect with us

hello@mymarketingfriend.com.au

facebook.com/mymarketingfriend

instagram.com/mymarketingfriend

www.mymarketingfriend.com.au

lauren waine x
founder/owner at My Marketing Friend



Social Media is here to stay! And there are ways we can do ‘social’ better than others. 
At My Marketing Friend, we love how social media can be used as a tool to help grow your business. Let’s 
skip the blah-blah and get to what you ACTUALLY need to know and what will help you get the most out 
of your social media. 

1. Building credibility
Do my posts present professionally and would my potential customer feel safe to choose my 
company over the competitor? Would my potential customers trust my business to deliver what I 
promise? Think about how you can show (not by telling) your audience that you are an established 
and reputable business.

2. Actively increasing customer loyalty
When a customer interacts with your posts (by liking, commenting or sharing) you are successfully 
engaging and building a relationship which will increase customer loyalty and referrals. 

3. Removing Barriers
Social media is a great way to gently remind your customers you are still there. Let’s make sure that 
we’re not coming across as “salesy” and more “social” which allows us to break down that buying 
barrier. 

4. Keeping top of mind
Ah. There it is! We all know that repetition causes us to remember - and when your potential 
customer needs you, you’d like to think your business pops into their mind first. 

5. Brand Awareness
Brand awareness is the new ‘marketing’ concept of 2017 and one of the top performing reasons 
why businesses engage in social media. Get. Your. Brand. Out. There! 

6. Being relatable (and human!)
Choose your target audience and adapt your page and presence around what they want and like. 
This includes the voice, colour, messages and topics covered on your page. If your potential 
customers can relate to you, they are more likely to buy from you too! It doesn’t hurt to show the 
real you through pictures and posts that are more social than buisness too.

7. Evoking emotion
Are you posting something that makes it hard not to press that like button? Stirring emotions 
means you’re connecting and it is the way you make your customers feel that counts.

If you need help to align your business goals with strategy/plan-
ning/content creation & execution, please contact us for more information. 

Golden Rules of Social Media
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 #socialmedia #tips
6 simple social media tips you can put in place to help your business stand out from the crowd.
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1. Know your target audience. By knowing them, it will make it easier to post according to their 
interests.
- What age are they?
- male / female ?
- Where do they hang out in their free time?
- Do you know their buying behaviours?
- Are they mostly single or married?
- Do they have kids?
- What are their values?
- Hobbies?
- Where are they located?
- Income bracket?

2. Get to the point.
Everyone is busy. Find a way to deliver your message fast so that they don’t keep scrolling.

3. Be Responsive
It pays to be active on your page. Facebook’s algorithm places more importance on pages who are 
more responsive and interactive. For eg: If you gain interaction on a post, make sure you like their 
comment and reply if relevant. 
There’s also the “responsive badge” on Facebook. It shows the percentage of messages that 
you’ve replied to and how quickly and consistently you’ve responded to messages. Find out more: 
https://www.facebook.com/help/1625715647696553?helpref=faq_content

4. Use great imagery
High resolution, eye catching and keeping in brand is one way to make sure your social media 
looks professional and in top shape.

5. Mix it up
Sharing the same type of post each day can get boring and repetitive. Mix up your posts to show 
the light and shade of all things social media can present including videos, GIFS, photos, images, 
quotes, articles & editorials. Note: Each social media platform has its own quirks and uses - be sure 
to familiarise yourself with these. (Eg: instagram & hashtags vs pinterest and imagery)

6. It’s all about them
It’s the whole show vs tell and sharing as opposed to making it all about you and what you can offer 
the world. Keep your ‘salesy’ type posts to a minimum and use language that demonstrates 
benefits rather than features.

6 simple social media tips you can put in place to help your business stand out from the crowd.
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Growing your likes

Facebook groups offer a proven way to form lasting and useful business connections that generate 
leads.

By networking in a local Facebook group you can build an audience, generate leads (and page 
likes), promote your business and generally connect with prospective customers.

Activity 1.
Are you in any local Buy Swap Sell groups within your area? Business Groups?
Research and join any relevant groups that will allow you to post freely. Be mindful that each group 
has rules and some do not allow business promotion. 

Activity 2.
Research any business type posts within the group and see what is gaining interaction/likes and 
comments and what isn’t. You will find that the genuine posts coming from a non-sales 
approach are working best. Take notes on this and see if you can adopt any of the techniques in 
your future posts.

Activity 3.
Introduce yourself in your group of choice. Announce that you a new to the group and looking for 
any local support to your business. You can paste a link to your business page with an offer - or 
simply by keeping it simple to see what will work better for you.
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